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Marketplace dynamics driving need for new retailing and
distribution capabilities
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Airlines need to Consumer Technology
differentiate to expectations evolution enables
drive revenue in a are changing digital retailing
competitive transformation
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WHAT NDC IS (AND WHAT IT ISN'T)

NDC (New Distribution Capability) is a travel industry-
supported program launched by IATA for the
development and market adoption of a new, XML-based
data transmission standard.

NDC is NOT a commercial model or new retailing solutions.



What NDC enables

Product differentiation and time-to-market
Access to rich air content

A consistent shopping experience

Level 3

Level 1 Level 2 Offer and Order
Post Booking Air and Ancillary Management

Ancillary Offers Offer Management
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Why is it so complex?
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Maturity of the Functionality of Challenge of a
NDC Standards Airline APIs Hybrid World
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Traditional offer distribution requires advanced
algorithms to find the best fare
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NDC offers require added intelligence and normalization
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We are the leader in aggregation, indexing and analytics
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Sabre can enable an end-to-end NDC solution

Revenue
optimization

Traditional Advanced
analytics

RETAILING

Profiles and rich
market data

Traditional

DISTRIBUTION

NDC-
enabled
operations

Order
management

Traditional

Irregular
Operations
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SABRE IS POSITIONED TO WIN

PLAN SHOP PURCHASE TRAVEL RETURN
orerenensanasen O O TR O O o >
RETAILING [ @ ................ DISTRIBUTION s @ ................ FULFILLMENT
Planning Booking Engines
AirVision Network Planning & Scheduling New Sabre Red Workspace Order Management
AirVision PRISM Corporate Analysis GetThere Automated Refunds & Exchanges
L. . SabreSonic Digital Experience Sabre Profiles
Revenue Optlmlzatlon SynXis Booking Engine SabreSonic Passenger Name Record
Commission & Retailing Suite . SabreSonic Departure Control
AirVision Revenue Optimizer Central Reservation SyStems
AirVision Fares Optimizer SabreSonic Reservation System Payments
AirVision Dynamic Availability SynXis Central Reservations Sabre Payments
SynXis Analytics Cloud Agent productivity Sabre Virtual Payments
. Post booking Automation .
Shoppmg SynXis Propgerty Manager Trlp Management
SabreSon'lc B'randed Fares Trip Proposal TripCase
Bargain Finder Max SabreSonic Self-service
InstaFlights Digital Services Reaccommodation
SabreSonic Shopping Cache SabreSonic Digital Experience .
Air Merchandising SynXis Digital Experience Operatlons
Lodging Content Services Agency Workflow
SynXis Booking Engine Call Center AirCentre Crew Manager
Customer Care AirCentre Movement Manager
Offer Managgment Reimagined Agent Interface AirCentre Flight Plan Manager
. SabreSonic Dyngmlc Retaller SynXis Voice Agent SynXis Property Manager
SynXis Central Reservations Dynamic Offers Call Center Services

Profiles | Data & Analytic Solutions | API/ Service Enablement Solutions

Artificial Intelligence / Machine Learning Solutions
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For NDC to be successftul,

the GDSs need to be a part of it,
simply because they have a
huge reach to travel agents.

't started toward the end of last year,
when Sean Menke from Sabre
announced publicly:

2018 IS THE YEAR SABRE

IS GOING TO TAKE THE REINS.

Yanik Holyes, IATA NDC Program Director

Source: http://www.businesstravelnews.com/Interviews/IATA-Ready-to-Ride-on-NDC-Momentum



